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Are you too busy to improve?

V o N y  Weare
. thanks! too b usy

Used with permission from Hakan Forss @hakanforss http://hakanforss.wordpress.com

This illustration is inspired by and in part derived from the work by Scott Simmerman,
“The Square Wheels Guy” http://www.performancemanagementcompany.com/




Innovation and
design thinking is a
discipline.

Noft just for
technology based
ideaqs.

Every person in
this room can
be creative
and innovativel
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ONGOING
COMMUNICATION

KNOW, LIKE
& TRUST

REPEAT '
WORD-OF-MOUTH

Define
insight into the problem  the area to focus upon potential solutions solutions that work

HUMAN VALUES
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in' shopping centre at Heidelberg

velbourne’s first ‘drive-




“While there were a number of
| products which added items for

i aesthetic effect - like whole

it chilies, for example - the more

i nuanced flavour infusions we

i were making were uncommon at

| the time - so we saw an
i opportunity there.




How 1o find me;

Google "Melbourne Innovation Centre”
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